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FOUIìT}I SIIMESI]ER (CBCSS-UG) DEGREE EXAMINATION, APRIL 2022

Mass Comrnunicaiion ancl .Journalism

JOU4.(3)CO1_JOURNAI,ISTIC PRACTICIr]S

(2019 Admission onwards)

Time : Tr,vo l{ouls and a LIaif Maximum : 80 Mar'ks

Section A

Atrsw er (ú.le{Lst ten quc.stiot ts.

Eaclt qttestictn carries 'J m.arh.s.

All questíons cnn l¡e attend.ed.

Oærall ceiling 30.

1. Sub cditor.

2. Flcclauccr.

iì. SpeciaÌcolres¡rondcnl,

4- InvcrLed pyranrid stvle

5. Timcliness.

6. Desl<.

7 , Beat.

8. News agency.

9. In Design,

10. PRSI,

11, L.rter"nal public.

12. PSA,

13, Display ad.

14. Advertoriaì.

15. Pl'opaganda.

(1.0 x 3 = 30 r'r.rar"irs)

Tur:n over
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. Section B

Answe r o.llectsl fiv e que stiotts.
Ilo.clt qtt,estiott ca,n.ie.s 6 nru.rhs.
AI/. qttest.iotls can bc attendccl..

Ouerall ceiling 80.

16' r)iscuss the principles ol'Iler¡'s u'riting and its lelevance to responsible jou.'alism.
17 ' \\¡hat do vou nlcan by uervs valucs ? Is it added u,ithin the four walls of a neu,s r,edi¿r ?

18. wrat is investigative reporting ? Do you feel its need in modern ncu,s writing ?

19. What is Bland positioning ? I)iscuss with examples.

20. Al-¡ah'se tl'le need of public Relation i'here't in moder'society ?

21' "The fuDctiotl of ' lead' in ncu's is to get readels' attention ancl lure them irrto the stoL1,,, - I)o 5,6¡agrec ?

22. The social co'text of ad'ertising has changed in trre last decade. Discuss.

23 ' wìrat are the ways in rvhich a PR prof'essional can use the intcrnet ancl other auclio visual ¿lids aseffective PR tools ?

(5x6=S0marks)

Section C

Answer any two qtLeslions.

Eaclt question carries I0 ntarl¿s.

The rnajor purpose of advertising is to influence the buying behavior. Does tiris influence brir-rg
any significant change in the rnarkct ? Briefly discuss about thc factors behind the influence
"Headlines perforrn the functions of incìexing, summarizing and advertising the nerts story,,.
Bxplaln.

Recentlv there has been a spult in s1:ecialized repori,ing. Do you agr.ee ? what are thc major arcas
of specialized reporting generall¡, f'ound in ihe ne,,r,spaper. ?

What is crisis managemcut in Pubìic Relation ? \Mrat are rhe tools tÌrat mav be used in overcorning
crisis of an institution ? Discuss with examples.

24.

25.

26.

27
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