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Answer all the parts.

Part A
Answer all the questions.

Each question carries 1 weightcge.
Differantianta betwsen advertising and publicity,
Define Cooy.

. Identify three main purposas of adyertising.

What is fear appeal?
What ars buying motives?
Dafins Ethics,
(6 x 1= 6 weightaga)
PartB

Angwer any six cusstions.
Each question corries 3 welghicge.

How is advertising important in today’s scenario? ”
What ars the charactaristics of a good advertising copy?
Examine th= udvantage and disadvantagss of personal selling,

. Explain the role of a full fledged advertising agancy.

What is the significance of media planning?
What considsrations would you kaep in mind whils choesing advertising madia ?
Briefly sxplain ths steps in sales budgzeting process,
Critically evaluate the theory of Cognitive dissonance,
(5 x 3 = 18 waightags)
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Part C
Ansier any two questions,
Each question carries 6 weighzage.

Explain the concept of veach, circuistion and frequency with refersnce to media planning,
Explain the various tests available for pre-testing advertising campaign.
The size of the advertising appropriation should be based on advertising effectiveness, Bearing

this in mind, how wouldmu:hcmnagerufamrhﬁngrmuchdeparnmm. contribute
to the decision on the sizs of the advertising appropriation.

(2 x 6 = 12 weightage)




