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Part A

Answer all the questions.
Each question carries 1 weightage.

'hat is DAGMAR approach ?
is co riting ?

an by sales promotion budgeting ?
(6 x 1 = 6 weightage)
Part B

Answer any six questions.
Each question carries 3 weightage.

functions of a public relation officer.
issues to be considered in advertising a product ?
ke channel promotion effective ? Explain.
in advertising.
ance the ory and its importance in advertising strategy.
sues of advertising in India.
j agencies ?
rketing communication to the producer and consumer.

(6 x 3 = 18 weightage)
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Part C

Answer any two questions.
Each question carries 6 weightage.

15.
f ompare the advantages and disadvantages of different consumer promotion te
eSpect to alternative objectives :

(@) Getting txzia_l from new consumers.
(b) Retﬂlfillngpmsent consumers.
(c) Bﬁ%m& image.
et ¢ ‘all you can afford’ and ‘competitive-parity’ approaches for setting advertising
hat extent is the budget decision arrived at by a bargaining process.
o copy effectiveness. Critically examine the difficulties involved.
(2 x 6 = 12 weightage)

chniques with
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