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Section A

b Answer any Six questions.
Each question carries 2 marks.
\

Write different types of Retail Stores ?

Define direct selling and its advantages.

Define promotion Mix.

State the objectives of Advertising.

Define Publicity and how it differs from Advertising ?
What are the benefits of Retailing ?

o o¢ A 0 B

What is Off-Price retailing ?
(6 x 2 = 12 marks)

Section B

Answer all questions.
Each question carries 10 marks.

g (a) Differentiate between Product retailing and Service retailing with examples.
Or
" (b) Explain the components of strategic planning.

t is Merchandising ? How can it be of use to a Retailer ?

% Or
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('/:w%, C""W(B x 10 = 30 marks)
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Section C (Compulsory)
11. Case Analysis :

HEALTHY WORLD

unched w
After Introducing popcorn 5 ng oil, ITC AgrOtefcihnia Conagra, has 51 per cent
under the brang name Healthy World. US-based food products firm,

. fthe Conagra
y ective out 0
stake in ITC Agrotech. The vice president says, “We took an Indian persp

portfolio, with reley

i market
w try into mass market_
ance to the local palate.... Healthy World marks out en
products.” ik i

heat flour (atta)
1eat _tlour

Priced at Rg. 18.50 for 4

to 5 kg’
) . fI‘Om’ 59—0—@_———.
— 2590 for a 1 kg pack, Healthy World comes in packs ranging

ITC Agrotech claims that jt g

. Ithy World,
t it spent nearly one year on R and D before launching ;I;: Hi}zrldustan
ichmarking it against nationa] players in the bmp layer\s Parameters
T Limited (Annapurna) ang Pillsbury. There are several regional brands too.. Y dotagl
as SO&DSSS, taste, colour and texture references are said to have been looked into in St
ore finalising the variant. “Our research revealed that the preferences in the N O.I‘th and Sou
ia differ distinctly across almost all parameters of atta. While creamish to white colour and

»
BT Size is preferred in the South, the North consumer is more discerning asfm\stegoe&
Orms the marketing manager.

LES

market is estimated to be ip excess of Rs, 350 Crore

, With cate ory aq 0 (-
t Bs. 20-25 crore. The theme line of Healthy World sqys “More healty, = Vertisin

elop a sales promotion plan to encourage continued ConSUmption of
' ealthy Worlq

ake your sales promotion competition proof 9
1 evaluate the results of this promotjoy, ?
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