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FIFTH SEMESTER B.Com. DEGREE ÐGMINATION, NO\IEMBER 2019

(CUCBCSS-UG)

, B.Com.

BcM 5B I0-CO-OPERATTQN sPECHÍãfüåoE"-r co-opERArrvE THEoRY AND

(20L4 Admissions)

Time : Three Hours Maximum : 80 Marks

Part I
Thís part consísts of two bunches of questíons carryíng equal mnrk L.

EaEh bunch consists of frve objectíue type questíons.

Atwwer all questíans.

(A) Fillin the blanks :

I is the vertex of the pyramidal structure in a State for the provision of short and
medium term credit to agriculturists on co-operative basis.

2 The word literally means to work together or act together"

3 A --- also acts as a balancing center and clearing house for the central
co-operative banks.

4The-Establishedin1958hasbeenplayinganimportantroleinthedevelopmentof
co-o¡rerative marketing in India.

6 In India cooperative legislation started in 

-.

(B) Choose the correct answer from the bracket:

6 International Co-operative Alliance was founded by the International Co-operative Congress

held in London in :

(a) 1865.

(c) 1895.

7 Expand ICFO :

(Pages; 3)

ft) 187õ.

(d) 19eõ.

(a) International Co+perative Fisheries Organisation.

(b) International Co-operative Financing Organisation.

(c) Internatibnal Co-operative Financc Organisation.

(d) International Co-operative Food Organisation. ï\¡rn over
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Operation Flood Programme is related to organizing 

- 

throughout the country.

(a) Dairy co-operatives. (b) sericulture co-operatives.

(c) Agriculture co-operatives. (d) Fisheries co-operatives.

Apex Federation of Co-operative Societies engaged in the manufacture of coir and coir products
is entrusted with the task of marketing the product of the Co-operative Societies :'

(a) Kerala State Co-operative Coir Marketing Federation.

(b) Kerala State Co-operative Coir Federation.

(c) Kerala State Co-operative Marketing Federation.

(d) All of the above.

The products of 

- 

are popularly known by the brand name 'Amul,.

(a) Katra Co-operative Dairy Society.

(b) Baroda Dairy.

(c) Kaira District Co-operativeMilk producers Union.

(d) None of.these.

(10x1=10marks)

Parú II
Ansuser any eight questíons in one or two sentences each..

Eaclt question carries 2 marh,s.

11 Define industrial co-operative.

12 State the main ob¡ectives of KCMMF (MILMA).

13 Point out the 3 tier system of co-operative training under NCCT.

14 State the main objective of NCUI.

15 Explain the role of State Co-óperativc Union in I(erala.

16 What are purposes of celebrating Co-operative rveek ?

17 Mention the problems faced by consumer co-operatives in India.

18 State few Co-operative Principles by ICA.

I
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What is NDDB ?

State the coRsumer co-operative structure in the country"
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(8x2=16marks)

Part III
Answer any six questíons.

Eøch questí,on cørries 4 marhs.

What are the problems of marketing co-operatives ?

Mentionthevarious activities ofKerala State Co-operative Federation forFisheries dcvelopment

Ltd.

What is IFFCO and what are its objectives ?

What are the main functions of Dairy Co-opergtives ?

Write about the new products and marketing initiatives af KRIBHCO.

Explain organizational set-up of NCHF and its objectives.

What are the main objectives of NABARD ?

What are the main features of co-operâtives ?

(6x4=24marks)
' Part tV

Answer øny two questíons,

Eaclt questinn cørrí¿s L6 marks.

Discuss about organizations under co-operative credit structure.

Describe the role of national institutions :

(i) National Agricultural Co-operative Markcting !'ederation (NAFED).

(ii) National Co-operative Development Corporation (NCDC).

(iii) Natiorial Dairy Dovelopnrent Board (NDDB).

31 S/rite an cssay on UCBs.

(2 x 16 = 30 marks)
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