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Section .A
., :. .,ì,.

Answcr at laosl ter. qucstions.

Each. question cqrri.es 3 mørhs. ,, r ..-.: .

All questions can.b¿ attended.

Ouera Cei.]tltg a:0. i,' I "
1. Define Consumcr Behaviour.' : l :- r'' ,. ' 

' :

' I :.. ì.'. , ,.. , ,

2- Who is seasonal coiÈu¡ner'? ì.. ,' .. ì.., 11,,, .:, ',.'

3. S4rat is consumer loyalty ? '. '., ' ..i'' ''
4. Whatis co¡sumer decision-rnaki¡g ?

¡. WhaliÀ Personality ? . : 
.,.:.

6. Explain ionsurner perception. . '' ' . , -"'
'...,.a ì,.,, I .

7. What is consumcr credit ?

8. What is conÈumei satisfaction ?

9. What is Learning ? ì : .ì ' ,..,i....
10. What do you mean by Leadership ? 'ì' ., i' , .

11. What is post purchase behãviour ?
....

12. Wrat is Locus of control ?

13. what iÈ còisurner invòlvèi¡en! ?. . '

t..'.
I4. wl)ât is Attitudc ?

15. What is Motivation ?

(10x3=30malks)
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Section B

Answer at least frve quegtions.

Each questíon carcies 6 marks.

AII questions can be attended.

Ouerall Ceiling 30.

16. Describe the importance of buyer decision-making process.

17. What are the factors influencing personality ?

18. Explain the types of Market segmentation.

19. Discuss the Benefits of Market Segmentation.

20. Describe types of applications of Consumer Behaviour.

21. Discuss the nature of Consumer Behaviour.

22. What is purchase process and post purchase behaviour ?

23. Discuss the Social class concept and measurement.

Section C

Answer any two questions.

Eøch question caries l0 marks.

24. Explain þpes of Consumer Behaviour.

25. What are the Levels of consumer decision-making ?

26. Explain Buyer decision-making process.

27 . Explain Attitude Function and Characteristics ofAttitude.
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(2 x 10 = 20 marks)


