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Time : Two Hours and a Half Maximum : 80 Marks

::.'..Section A

Answer at least ten questions.,
Each question carries 3 marks.

1. Define Consumer Be?l_a:ﬁ"””' _—
2. ‘

3.

4.

5.

6.

7.

8.

9. Whatis Learnmg?

10. What do you mean by Leadership ?

What is Mq:t___w;aﬁion ?

{10 x 3 = 30 marks)
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Section B

Answer at least five questions.

Each question carries 6 marks.

All questions can be attended.
Overall Ceiling 30.

Describe the importance of bliyér decision-making process.
‘What are the factors influenciﬁg personality ?

Explain the types of Market segmeﬁtation.

Discuss the Benefits of Market Segmentation.

Describe types of applications of Consumer Behaviour.
Discuss the nature of Consumer Behaviour.

What is purchase process and post purchase behaviour ?

Discuss the Social class concept and measurement.

Section C

Answer any two questions.
Each question carries 10 marks.

Explain Types of Consumer Behaviour.
What are the Levels of consumer decisi'on-making ?
Explain Buyer decision-making process.

Explain Attitude Function and Characteristics of Attitude.

2x10=

(5x6=
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