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Scclion B

Answcr al lcas( frvc queslions.
Eoclt qucslion corrics 6 mnrhs.

l:. AII quesiò¡íi' ian be 4llèìtderJ
,r:.l;tl.. OueraII Ceiling,:3Q:;,,

I 6. Expl ain the funciio¡!. ;iþf:þif!.tgg-in g.
ì:r..ri:i:ìrirrt .:rrìtì:.::.¡r:-.:r' ,:tr:.r:i:j.rì .::.,,

1 7 . Explain the stages òT..Íiêw p¡¡-d-üôtle"elopmentlt::t ::ì:r,,,,r.ri:.tÏ
''.ì,.:::t:: a i:r ir,rj:!:l:. ...:..r:r.ì.1:ìr;1::r

18. \Mhat are the different attribuÍ-es ofa strong brand ? . 
:::¡'

:.ll:r,::r:r:ì::..1.:. r:Ìt'.ì: .:r:.4

19. Difference between Branding aiìê:P:âtkaging. '''
20. Why new ploduct fail t -,t"
21. What are the main responsibility of a ßrand Manager ?

22. Wrat is F¡anchising ? Explain the benefits of flanchising. ilrl'ril'

23. Explain l3rand Dquity, what are the different.$l';tièidient" of biäiid equity

: (5 X b=óUmAIKS)

j:ri::r j::::j..i. ii:;::::..ì-i.l:ì' tìl¡::tr:]ì.i::i

V,-A'.,¡]$,â-..tit,ø"e ls imnoriant &i.i.lêÞoduct ? Expiain thè'11þ,.táI and ethical aspects of Packasing?

1{Iãíi1!¡!q"aucimix?1¡¡r,¡,1i¡prg.q.Fe,!þixsbatesies
Explain T\-rrbo nrarkcting, how it can apply ìn an organization ?

.::jì-1i-ì.,rì.:;r.: i:r:j.r.i¡:.
rú can apply r

l:l:,::_.::.i:r::..iit ;,,::f

24.

25.

26.

27.
(2 x 10 = 20 marks)
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