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SECOND SEMESTER (CBCSS-UG) DEGREE EXAMINATION
APRIL 2O2I

B.II.A.

BBA 2B O8-MAIìKDTING MANAGF]MIìNT

Time : Two Hours and a Half Maximun : 80 Marks

Section A

Ansuer at leøst tert questiotts.

INaclt quesliort can-ies 3 tno.rlæ.

All qucstit,ns cott bc ollcndccl.

Oucrall CciLitæ 30.

1. What is marketing mix ?

2. What is dcmalkcting ?

3. \4rhat is buying rnotives ? ì

4. Definemalket segmenf;ation.

5. What is product positioning ? '

6. What is standardisation ?

7. Whal do you rncarr by Brantliñg ?

8. Dcfine Packaging.

9. What is i;raile mark ?

10. Wrat is social marketing ?

ll. Dcfinc Advcrlising.

12. What is product line ? .. r'.
13. What do you mean by suppiy.chain managernent ? '.¡

14 What.ll p.romotion ? 
,.ì .', ., ,. : .

15. Write any two objccl,ivcs of pcrsonal sclling.

. ì'.. :.:.. (10x3=30rnarks)
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Sectiorr B

AtLsûe,r at le.tsl five quesliotrs.

Ea,clt gu,e,sti.on. can'ie s 6 tnarhs.

AII queslions can be altenderJ.

Ouerall Ceiling 30.

16. Ilxplain the rnodem concept of marhcting. Whãi are its features ?

17- Discuss the factors influencing consurner behavior.

18, Iliscuss the various steps in thÞ buying process.

19. Itrxplain the stages involved in ncw product dcvelopment.

20. Wlrat are the factors to be cousidelcd whilc selecting a suitzùle channel of distril¡ui,ion ?

21. What are the various nethods of plicing a ne\ü product ?

22. State the requisites ofa good advertisement copy.

23. Discuss the varjous kinds ofsalcs ¡rlomotion.

(5x6=30mârks)

Scction C

A¡iswe r any two questions.

' . r Each question cuvies I0 marhs

24. Deí-lne Marketing. Briefly expJain the functions of marketing managernent.

25. Define Púcing Policy. Diþlain thc factols influcncing pricing decisions.

26. Who is a retailer ? What are the different types of retailers ? Discuss also the functions of

rctailc¡s in distribution.

' ' 
(2 x 10 =20 rnarks)
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