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Section A (Ol¡jective Questions)

Answer all questiort s.

Each qtæstion can't'ies I rtarh.

Choose the correct answer :

1. 

-- 

is a branch which deals with the various stage s a consurner goes through before

purchasing products or services for his end use.

a) Oonsumer behaviour. b) Consumer interest.

c) Consumer attitude. d) Consurner percepLion.

2. In terms of consumer bohaviour; culture, social class, and reference group inlluences have beerr

related to purchase and 

--.

¿r) Econonic situal,ions. b) Situational influences.

c) Consumption decisions. d) Physiological influences.

3. _-- is the process by which people select, organtze, and intcrpret inforrnation to
form a rneaningful picture of the world.

a) Personality, b) Perception.

c) Selective group, d) Habitual bohaviour.

4. Cultural values are learncd and unlearned by nn individual fiorn :

a) Personal cxperiences. b) Social interactions.

c) Expelienccs. d) All ofthese.

5. What kind oflearning occurs when it is based on observing the behavioul" ofothers and emulating

ir?

a) IJehavioural learning. b) Activc learûing.

c) Student learning. d) Observational learning,
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Irill. in the bl¿rnks :

6. --..... -- .- desclibes changes in an individual's bchaviour arising lrom cxpclicncc.

7. Socio cultural theory of buyer beháviour is also known âs 

---.8. 

- 

rel'ers to the process that causes poopìe to behave as they do.

9. 

- 

refersto a set ofdislinguishing hunran psycholugical traits th¡rt lcad to relatively
consistent and enduling responses to environmental stimuli.

10. --- is one of the rnost basic influences on an individual's needs, wants and behaviour.

(10x1=l0marks)

Setcion B (Short Answer Questions)

Ansuer at least five questí.on,s.

Eaclt qttestion carries 4 tnarl¿s.

AII questiorts ctut be attend.ed.

Ouerall Ceilitzg 20.

11, What is consurnel behaviour ?

12. ïVhat are reference gloups ?

13. What clo you mean by family life cycle analysis ?

1.4. What is communication ?

15. What is market segmentation ?

16. What is perception ?

17. What is causative research ?

18. What is social class ?

19. What is sub culture ?

20. What is an aspirational group ?

(5x4=20marhs)

Seotion C (Short Essay Questions)

Anstaer at least four qtLestions.

Each qucstion cat'ries I marl¿s.

AII qrLestiorts can be attended.

Oucrall Ceili,ng 32.

21. Discuss the djffelent levels ofroles that can help the customer in the decision mahing proccss.

22. What are the characteristics ofculture ?
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23. What are the types and nature of reference groups ?

24. Discuss Jungian theory of personality.

25. Explain the communication process model.

26. Discuss the sources of influence on attitude formation.

27. Explain the process ofperception.

28. What are the characteristics of opinion leaders ?

Section D (Essay Questions)

Answer a.ny orne question.

The question carríes t8 marks.

What are the major theories of personality ?

Explain the applications of consumer behaviour.

What is the relevance of studying consumer behaviour ?

29.

30.

31.

c rß8

(4x8=32marks)

(1 x 18 = 18 marks)


